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The Florida Sheriff’s Association (FSA) was founded in 1893 as a non-profit organization made up 

of all 67 Sheriffs of the state of Florida as well as approximately 70,000 private citizens throughout the 

state who support local law enforcement. Through the FSA, the Sheriffs are given a forum to address 

lawmakers and make recommendations for change in the criminal justice system and legislature. Sheriffs 

are also able to receive hands on training, have access to special task forces and legal services, and 

network with area business leaders.  

The FSA is not only the largest state law enforcement association in the nation, but it is also the 

most successful and the oldest. The FSA is one of the few Sheriffs Associations that has the participation 

of all Sheriff’s in the state.  

The FSA has listed on their website (www.flsheriffs.org) a statement labeled “Our Mission” and a 

statement labeled “Our Values.” According to Ki & Kim (2010), “codes of ethics have been referred to as 

codes of conduct, codes of practices, values statements, mission statements, or corporation credos” (pg 

224). Because of this, I feel confident in using the “Our Values” statements for the Code of Ethics 

statement.  

“Our Values” 

The Florida Sheriffs Association values integrity, fairness, commitment and accountability. Integrity is 

practiced by each of our members and the organizations they represent and we are committed to the 

protection of the Office of Sheriff and to our obligation to the citizens we serve. We practice fairness and 

accountability in our interactions with the members of our organizations, our citizens and the visitors to 

this state.  

In using Ki & Kim’s (2010) six categories – Work environment, Goals, Behavior, Professionalism, 

Fulfillment and Respect – to analyze this Values statement, I believe that it’s strong from the start.  

Work Environment is defined as “employee actions expected to occur” (pg 227) and Behavior is 

defined as “the expected behavior of the employees toward each other and toward the client” (pg 227) 

and both are identified right away in the FSA’s Values Statement. The FSA states they practice fairness 

and accountability with their interactions with the members of their organization, the citizens and the  
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visitors of the state of Florida. They also say they practice integrity, which is defined as ‘the quality of 

being honest and having strong moral principles.’ (dictionary.com) 

The FSA also states they are committed to the protection of the Office of the Sheriff and to their 

obligation to the citizens they serve, which would be the people living and visiting Florida. Professionalism 

is defined as “employee behavior and a guiding principle for the organization” (pg 288), and this is clearly 

identified in the Values statement. This could also be a Goal, defined as “organizational expectations of 

employees and of the organization” (pg 277). 

It is, however, with Ki & Kim’s final two coding categories that the FSA Value Statement seems to 

fall short. There is no clear defined line that explains how Respect would be represented. Ki & Kim added 

the words “society” and “publics” to their study to expand on the open coding (pg 228), and still it is 

missing in the FSA statement. One could make the argument that “fairness” and “accountability” would 

be applicable substitutes for “respect” but in this case, would disagree. Respect is defined by Ki & Kim as 

“the employees’ respect for the firm, the organizations clients, and their co-workers” (pg 228) and the 

words “fairness” and “accountability” don’t fit into this definition.  

Fulfillment is also not present in the FSA Value Statement. Defined as “employee’s satisfaction 

both at work and in personal lives” (pg 288), Fulfillment is completely absent in the statement. The FSA 

was more focused on the business aspect of the statement, making sure to show how the organization 

should be viewed by someone who wouldn’t know who the FSA was, or what they did. Looking back at 

the other information on the FSA website, there is also nothing mentioned in the “Our Vision” statement, 

nor the “Our Mission” statement referencing Fulfillment whatsoever.  

If I were to use Ki & Kim’s Table III (pg 231) to evaluate the FSA’s Values Statement, it would 

unfortunately be ranked rather low. Out of all the value words listed in the table, the FSA only has five of 

them in their Values Statement. However, Ki & Kim also stated that words like ‘fairness’ and ‘honor,’ which 

are highlighted in the PRSA Code of Ethics, are “notable as they consider not only the clients’ interests but 

also the public interest” (pg 232). I feel like the FSA’s Values Statement would be ranked higher due to 

using fewer but more notable words.  

The Values Statement for the FSA relates to the organization because it singles out exactly what 

the FSA is all about, taking care of the Office of the Sheriff, the people and the visitors of Florida, without  
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the fluff that many other organizations tend to use to try and “sell” their organization. Being direct and to 

the point is key for law enforcement organizations to be transparent and fluid in their communication 

with the public.  

I appreciate the strength in vocabulary that the FSA has chosen to use. Words like integrity, 

accountability, fairness, and commitment are things we would expect from our law enforcement officials 

and Sheriffs no matter what organization they are with. I also appreciate the fact that they kept the 

statement short and to the point.  

I do wish they had added something specifically about the category respect. Ending the last 

sentence of the statement with the words “with respect and dignity” would have allowed them to show 

that while they are practicing fairness and accountability in their interactions with the members of their 

organizations, citizens and visitors, they would be doing so with dignity and respect.  

Something all law enforcement officers are expected to do, including every Sheriff of every 

county. 
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