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Abstract 

The Brian Lamb School of Communications conducted a survey of approximately 99 students of 

varying questions relating to the Communications program at Purdue University. The following 

study examined the results of that survey to determine what it is that the modern student is 

looking for or deems important in deciding on a major or minor and a university to earn their 

degree at in hopes of finding new ideas to reach out to potential new students and encourage 

them to consider the Brian Lamb School of Communications at Purdue University as a viable 

option for study. Multiple tests were conducted with the results of the study and the focus was 

on the realm of social media. This new medium is still in the infant stages of growth, and many 

colleges and universities do not use it properly to reach out to potential students in hopes of 

getting their attention and showing off their college. Recommendations are presented to show 

how that can be done in a way that allows the Brian Lamb School of Communications to keep 

their reputation and still showcase what they have to offer.  
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Introduction. The Brian Lamb School of Communications has a world class, top ranked graduate 

school. Graduate students will move across the country, and sometimes even across the world, 

to attend school and earn a BSSC Master’s or PH.D. Undergraduate students will do the same for 

a degree in Engineering or Business from Purdue, but not for Communication. So how can the 

Brian Lamb School of Communications get students to move across country for an undergraduate 

degree in Communication?  

Promotion of the school itself is a great start, but to do that you need to know where your 

audience is and what it is that your audience cares about. Promoting the BLSC is not going to be 

successful if it isn’t reaching potential students in a way that generates interest, or is being done 

on platforms where potential students are already are. This requires research to determine what 

it is that the current and potential students want.  

This study looked at what mattered to current students who were already here at the 

Brian Lamb School of Communications and determined what it was that made them ultimately 

decide to come to Purdue to get their undergraduate degree. A survey was conducted of 99 

students ranging from Freshmen to Senor including fill in the blank questions as well as many 

multiple-choice questions. The purpose of this study was to determine what it was about the 

Brian Lamb School of Communications that they deemed important enough to get them to come 

to the school to earn their degree. We asked about everything from classes to faculty, from the 

name of the school to advantages to attending Purdue.  
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Method. After collecting the answers to the survey, the author used the SPSS 23 program to run 

three different tests. A correlation test was run to determine whether having classes that are 

intellectually stimulating are as important to students as how easy it is to find a job in 

communications as well as the future income potential. All three of these questions were in the 

survey. There were listed via a five step Likert- style and a correlation test was run through the 

SPSS 23 computer program.  

Hypothesis 1: Students attending the Brian Lamb School of Communications will be more 

interested in finding a job easily and the anticipated future income potential than the fact that 

the classes are intellectually stimulating.  

An ANOVA test was run to determine which class of students were following the Brian 

Lamb School of Communications Facebook Page. Both questions were in the survey. Respondents 

were asked to choose what level of class they were (Freshman, Sophomore, Junior or Senior) and 

whether they followed the BLSC Facebook Group. A One-Way ANOVA test was run through the 

SPSS 23 computer program.  

Hypothesis 2: all classes follow the BLSC Facebook Group. 

 A T-Test was run to determine which sex of students were following the Brian Lamb 

School of Communication Facebook page. Both questions were in the survey. Respondents were 

asked to choose what sex they were (male or female) and whether they followed the BLSC 

Facebook Group. An Independent Sample T Test was run through the SPSS 23 computer program.   

Hypothesis 3: Females follow the Facebook page more than males do.  



REACHING THE MODERN STUDENT: A STUDY IN COMMUNICATIONS                          5 

 

 Another T-test was run to determine which sex of students were following the Brian Lamb 

School of Communication Twitter page. Both questions were in the survey. Respondents were 

asked to choose what sex they were (male or female) and whether they followed the BLSC Twitter 

Page. An Independent Sample T Test was run through the SPSS 23 computer program.   

Hypothesis 3: Females follow the Twitter page more than males do.  

Results: Test One: Ease to find a job was correlated positively with potential future income and 

intellectually stimulating classes r(96) = .49, p<.001; r(96) = .30, p<.003. The hypothesis has been 

proven wrong. 

 

 

Correlations 

 

How important are 

the following issues 

in picking a major or 

minor? -It is Easy to 

Find a Job 

How important are 

the following issues 

in picking a major or 

minor? -Anticipated 

Future Income 

Potential 

How important are 

the following issues 

in picking a major or 

minor? -It is 

Intellectually 

Stimulating 

How important are the following 

issues in picking a major or minor? -

It is Easy to Find a Job 

Pearson Correlation 1 .489** .297** 

Sig. (2-tailed)  .000 .003 

N 98 98 98 

How important are the following 

issues in picking a major or minor? -

Anticipated Future Income Potential 

Pearson Correlation .489** 1 .121 

Sig. (2-tailed) .000  .234 

N 98 99 99 

How important are the following 

issues in picking a major or minor? -

It is Intellectually Stimulating 

Pearson Correlation .297** .121 1 

Sig. (2-tailed) .003 .234  

N 98 99 99 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Test Two: In this case, f(3,95) = 3.853, p<.012 therefore we reject the null hypothesis. 

 

Tests Three and Four: The results support the hypothesis that males (m=.05, sd=.216) are less 

likely to follow the BLSC Facebook Group than females (m=.32, sd=.471), t(81.46)=3.84, p>.05. 

It also shows that males (m=.05, sd=.216) are less likely to follow BLSC on Twitter than females 

(m=.13, sd=.334), t(94.133)= -1.391, p=.007. 

 

Recommendations. Based on these results, there is a lot that can be adjusted in the ways that 

the school is reaching out to potential students on social media. Now knowing that it is primarily 

females that are on the Facebook and Twitter pages, the school can turn the messaging to cater 

to what it is that will matter most to them. As a female myself, I can tell you that things like 

campus safety and other programs like it will be just as important as class size and other groups 

like the campus newspaper or news channel.  

 That doesn’t mean leave the men out. I think there needs to be further studies done to 

determine what it is that will encourage the men to like the pages and follow them. While most 

social media sites are followed by primarily women, men are looking for their own niche as well.  

ANOVA 

Do you follow or monitor the Brian Lamb School of Communication's web or social media sites (Link...-BLSC Facebook Group   

 Sum of Squares df Mean Square F Sig. 

Between Groups 1.731 3 .577 3.853 .012 

Within Groups 14.228 95 .150   

Total 15.960 98    
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Perhaps it’s showcasing how the men can participate in sports newscasting or maybe highlight 

men in the media. This would need further research to be done to understand it. 

I also recommend the Brian Lamb School of Communication start discussing more success 

stories and class overviews on their social media sites. After learning that a intellectually 

stimulating class is just as important to students as finding a job after graduation and making a 

good salary, BLSC should take advantage of this information and start branching out to find ways 

to capitalize on that. Find a class that is popular but also tough, and sit down with a few students 

and interview them; find out why they like the class so much and put together a minute thirty 

reporter style package on why it’s like that. Find a graduate who is doing well after graduation 

and see if they would be willing to do an interview over Skype and then edit the same style 

package together, using photos from said graduate from when they were at the school and after 

to show their success. Showcasing the classes, faculty, graduates, even successful students 

currently attending the school could be a way to really reach those potential students that are 

still trying to decide where to go.  

I also think that BLSC should move onto other platforms than just Facebook, Twitter, 

LinkedIn and the web. Creating their own YouTube channel, for example, is a great way to use 

those video skills and showcase different parts of the campus, classes, and even productions that 

students could be involved in. Plus, if any student clicks on the YouTube link and wants to see 

more, they could be taken to the channel and find all kinds of other information there.   
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Personal Note: As a social media professional who has been doing this for almost 7 years now, I 

feel the need to point out that, in my opinion, the Brian Lamb School of Communication is not 

using their Social Media pages to their full potential. When this assignment was first presented 

to us, I spent some time going over the Facebook page and was unimpressed and eager to find 

ways to improve it drastically. There are very simple things that can be done to improve 

engagement and content starting with the posts themselves: the writing should be 

conversational and eager. Right now, it reads as if someone just copied the first sentence or 

two from an article and slapped it up there.  

 One of the first places new students go to learn about colleges and universities, second 

only to the website itself, is social media. If it isn’t Facebook, you can bet it will be Instagram. 

This is the first place you need to wow them and convince them that this is the place they need 

to be to continue their education and further their careers. The current Facebook page, as it sits 

now, is not doing enough to catch the attention of potential students… but it could with a little 

help.  

 I would love to be able to help in any way I can. For now, I suggest reaching out to 

students with another survey and finding out what it is that they want to see on a social media 

page, what kind of things they feel is important about one, and what they like about the ones 

they currently follow. Then – find a way to emulate that.  

 


